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Personal stylist Alison Lukes comes highly recommended for both men and women.

Nordstrom, Lysons Corner Cenrer,
703-761-1121; Montgomery Mall, 301-
365-4111; Fashion Centre at Pentagon
City, 703-415-1121; the Mall in Colum-
bia, 410-715-2222; Annapolis Mall, 410-
a7 3-1121; nordsvom.com.

Mordstrom has many experieneed per
sonal shoppers in this area, but one is espe-
cially popular with powerful women. For
more than ten years, DeeDee McPhaul has
been dressing news anchors, White House
otficials; and top executives, You don’t
have to be a loval celebrity to hire her:
Nordstrom’s free Personal Touch service
offers anyone private shopping appoint
ments. McPhaul works out of Tysons. Af

ter-hours appointments are available.
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Saks Fifth Avenue, 5355 Wisconsn
Ave., Chevy Chase, 301-657-2000; the
Men's Stare, Mazza Gallerie, 202-363-
2039; Tysons Galleria, 703-761-0700;
swksfifthavenue.com.

[he Fifth Avenue Clubin Chevy Chase
s a team of 16 people, Kate Jaggers,
who's worked ar Saks for 20 vears and is
aclored by clients like The Clharlie R
Shaw producer Jackie Duberstein, leads

this group. Jaggers doesn’t work with
new clients: after an initial consultation,
she pairs a client wiath a consultant accord-
myg tw style and personalicy.

The Fifth Avenue Club offers free
c-‘]u'il_ r service for purchases, If you can’
make it in, an employee will meet with

vou at home. They even edit closets.

For women who shop at Tvsons,
WILA-TV news anchor Alison Starling
recommends Heidi Ardestani; othe
wamen swear by Michelle Collins, The
men’s siks in Mazza has its own personal
shopper, Doug Thompson. Fifth Avenue
Cluly services are free.

Saks Jandel, 5510 Wisconsin Ave..
Chevy Chase; 301-652-2250.

Many of Washingron’s be
women adore this upscale store not only

st-dressed

fior its selection of Valentino and Yves
saint Laurent but also for the outstanding
service. The store doesn’t have a separate
personal-shopping department because
the entire sales stafl offers clients special
attention—they get to know a customer’s
rastes and needs and often deliver chings
to the person’s home or office. Some as
sociates and customers have been working
together for more than a decade, Barbara
Bellis is popular.

Independent Stylists
Alison Lukes et Cie, 202-3/2-9559;
alisoninkes.com

Ex
Alison Lukes is one of the doy’

§ TIOST
recommended personal stylists—wha
v want fashion advice from some-
one who used to work tor Michael
Businessmen and social ladies alike love
working with her.

Her philosaphy for a great wardrobe:
Forget trendy; go for pieces that are al-
ways in style. The process starts with a

wiostilds
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clpser cleanour to desermine whar should
stay and what should go, Lukes and her
staff can show you new wavs to wear your
clothing and can shop to fill in pieces,
either meetng you at storcs or presenting
clothing in your home. Fee: $100 an hour,

Intelligent Chic, 202-285-6550; mya-
nBlinkexchange. com.

.l:a'-'.r-"ﬁ
Maryann Van Dongen’s image-con-

sulting business tocuses on women age
10 and vp wha want a classic, elegam
ook In addinon to personal shopping,
she helps women understand what looks
good on them and can recommend hair
and m .1|\LLL|I‘ urub too. Clients include
Patricia de Stacy Hamson, CE U of the
Corporation tor Public Broadcasting,

and Carole Brooking, a former exe

\'l.'

director to the World Bank, She ch:.rg-:.t
5150 an hour.

eRst-

Helen Moody, 202 291 6489,
tyvllecBaol com.

ter more than 20 vears in this business,



Nothing to wear?

Tired of your wardrobe?
A personal shopper

can make buying
clothes—and looking
pulled-together —easier.
These are some of
Washington’s most
popular helpers.

By ALYCIA KILPATRICK
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or t
shopper can be

e've Got Just the Thing”’

LOOKING for wardrobe advice? Whether

youl're up for a fashion makeover or just

searching fi

very helpful.

I'here arc two types: in-store shoppers,

ho generally don’t charge a fee but pull
5

clothing only tre

L}

im their store, and inde-

perdent consultants, who shop all over
but charge a fee for their services

Most persanal shoppers start with a
consultation—usually by phone, but
often in person—where vou give the
shopper a sense of
necds, Independent stylists often <
this get-to-know-you session with 2 close
clean-ourt at your home,

Next, it's time to shop. Ifyou’ve done
the groundwork by phone, you usually
arrive for that first appaintment to find 4
dressing raom full of clothing pulled tor
voit. You're not obligated to buy an
thing. Persanal shoppers who don’t work
fior stores can either take vou shopping o
bring things to your home.

These consultant were recommended
by stvlish Washingtonians

1at perfect dress, a personal

f your taste, budger, and

Juniuiin i

In-store Personal Shoppers

Bloomingdale's, White Flint, 301
08 4-4600; Tysons Corner Center, 703
256-4000; Moomingdales.com.

Francis Dent, just one of the personal
shoppers in Bloomingdale’s Ar Your Ser-
vice department, has been ar the White
Flint store only aboot a vear, but he's
already built a client lst that includes
such fashionable women as commumca-
tons executive Ann Walker Marchant and
Cheryl Cooper, executive director of the
National Council of Negro Women.

Dentis known for going to'grea
engths to find the nght items. He spe
cializes in classic styles for day, sexy vel
sophisticated looks for evening. Bloom
ingdale’s personal-shopping services are
complimentary.

Daisy Too, 4940 5t. Elmo Ave., Re
thesda; 301 656-2280; shopdarmytov.com

['his Bethesda boutique has a loval fol
lowing. Women go not only for the hip
clothing ( think Diane von Furstenberg

dresses, True Religion denim skirts ) but




